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What is the Point of Gossip?
By David H. Flaherty

Why do people gossip among themselves about
others? What, if any, privacy interests of
individuals are at risk in the process? What
drives gossip? Is it always bad? Can gossip ever
be legitimized? Is it in fact a human right, or at
least a customary human practice, established
since time immemorial? We need a dialogue
about gossip in order to establish its role in
human existence.

Are there limits to what can be rightfully de-
fined as gossip? Spouses and partners, friends,
family members, and work mates are prime
participants in the process. They have esta-
blished relationships with one another; the pre-
sence of a stranger discourages gossip among
such intimates because the requisite element of
trust is absent — and needs to be established after
a period of initiation.

Gossip is thus a companion of intimacy, which
is an important condition for the enjoyment of a
certain type of personal privacy. A person who
is alone, enjoying or enduring solitude, cannot

gossip. Persons with a strong sense of reserve,
and thus a heightened desire for this component
of privacy, tend to avoid and discourage gossip,
especially about themselves. The more reserved
an individual is, for whatever accident of per-
sonality, the more sensitive he or she is to the
privacy of others and about their own.

Those Reserved Ones Among Us

It’s impressive to know reserved persons who
are quite clear about the boundaries that they
expect friends and acquaintances to maintain
about their privacy and, indeed, personal inti-
macy itself. The sanction is a denial of further
intimacy. Sensitivity (and gossip) about those
with whom one can safely gossip is especially
important in a hierarchical organization, where
the risks of the uncontrolled re-dissemination of
gossip are high.
The concept of personal boundaries strikes us as
a very important one for the preservation of pri-
(Continued on page three)

Federal Mandate Counter to Protective Trend
By Chisheng Li

Financial regulators are seeking access to
employees’ social media sites to investigate
suspected violations of securities laws or reg-
ulations, or suspected misappropriation of trade
secrets.

This is in spite of the fact that since April 2012
an estimated 12 states have enacted laws and
several more are actively considering legislation
to restrict employer access to employees’ social
media accounts,

The Financial Industry Regulatory Authority
(FINRA), the largest self-regulatory organi-
zation for brokerages, has expressed concerns
about how financial firms utilize social media to
interact with potential clients, promote advisory
services, educate investors and recruit new
employees. According to a 2012 American Cen-
tury Investments study, 89 percent of financial
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services professionals have a social media ac-
count, while 59 percent use social media for
business purposes at least several times per
week. With increasing numbers of financial
professionals interacting with investors through
LinkedIn and Twitter, the federal Securities and
Exchange Commission (SEC) and FINRA have
set forth various guidelines on social media
communications.

In January 2012, the SEC alerted investment
advisers that their social media participation
must comply with federal antifraud and record-
keeping provisions codified within the 1933
Securities Act, 1934 Securities Exchange Act
and the 1940 Investment Advisers Act. The SEC
recommended that investment firms implement
and review policies that cover conducting com-

(Continued on page six)
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What is the Point of Gossip?

(Continued from page one)

vacy. It is learned behavior in the Western
world with a significant cultural and class com-
ponent. But gossip is and has been ubiquitous in
human societies.

In pre-literate and/or pre-industrial, agricultural
societies, gossip, as a form of conversation, was
a primary activity during work, family, and soc-
ial life.

When travelling in early America, Benjamin
Franklin would attempt to satisfy the in-
quisitiveness of locals at the first encounter by
telling them all the “news” he knew before ex-
pecting food and drink to be served.

We Learn About Boundaries

With respect 1o boundaries, most of us learn
how to reject or deflect questions from various
categories of others that strike us as intrusive in
either written or oral forms. Hence the sensi-
tivity of a government statistical agency even
proposing confidential surveys on the sexual
experiences of various categories in the popu-
lation. “My sex life is no one’s business” is one
form of non-response, especially from older
people. Children are famous for asking inappro-
priate and intrusive questions, much to the cha-
grin of better socialized parents.

Most of us in the Western world tread cautious-
ly when initiating private conversation on sen-
sitive topics such as religious or political affili-
ations, age, sexual preferenceseand income. The
more experienced among us know strategies and
approaches, including sympathetic listening, in

order to elicit personal information that may
interest us or that we wish to learn.

Counselors and health-care professionals norm-
ally have developed special skills in this regard.

Clients and patients normally recognize the vir-
tues of candid responses for therapeutic pur-
poses but with an expectation of confidentiality
(including legal protections) for what they dis-
close.

Mere Conversation and Gossip

Is there a distinction between conversation of
any sort and gossip? Our intuition is that gossip
can become a component of any conversation,
whether personal or professional, for reasons
that say much about various categories of, and
motives for, the practice. We are all familiar
with the negative connotations of being per-
ceived of as a malicious gossip, where there is a
self-evident effort to harm the reputation of an-
other by spreading rumors. This can be either
speculation or, even more harmfully, convey
accurate information that may be damaging.
Gossip about sexual identity tends to be the
most tightly controlled information yet avidly
consumed when proffered.

Fueled by Curiosity

Our sense is that much gossip is in fact fueled
by a healthy curiosity about others, a desire to
know what someone is really like in order to
develop or maintain a friendship or a working
relationship.

A prospective employee values being able to
learn about the atmosphere in an office and/or
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Want easy money for you and your travel clients?
Check out SkyTeller Destination Currency Exchange:™
There you can order foreign currency for your clients

before their plane ever takes off. And with every
completed order you place through
SkyTeller, you get a commission.

There are no costs to you. We handle the credit

card authorization, manage the currency exchange

and ensure secure delivery to your client’s door.
It doesn’t get much easier than that.

Register today

at www.DestinationCurrency.com

For more information call
1-800-611-2122.

Destination Currency Exchange =

The Key To Arrival Survival™

-

©2001 SkyTeller, LLC All Righis Reserved, All trade names, trademarks and service marks referenced in this material are all
the property of their respective owners. Design by: Studio One * Design Solutions™ Group — Greeawood Village, Colorado.
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CTG Business Travel Planner - European Edition is published quarterly by
Cahners Business Information
500 Plaza Drive, Secaucus, NJj 07094
Cahners Business Information is a division of Reed Elsevier Inc.
Official Lodging Directory of the American Hotel & Motel Association

ADVERTISING SALES OFFICES

UNITED STATES

EXECUTIVE, NORTHEAST & MID-ATLANTIC STATES: 500
Plaza Drive, Secaucus, New Jersey 07094-3526. Tel:
12015 902-2000. Fax: (201) 502-1843. Limousine
and Afr Charter: Northeast Media, 5 Sylvan Road
South, Westpart, Connecticut 06880. Tel: (203) 226-
8151, Fax: (203) 227-1106.
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H , Ste 460, , Florida ;
Tek: (954) 985-8924. Fax: (854) 981-2878.

MIDWEST: 2000 Clearwater Dr, Oak 8rook, llinois
§0523. Tel: (630) 574-6960. Fax: (630) 574-6968.
TiEST (LDS ANGELES): 9911 West Pico Bivd, Suite
1100, Los Angeles, California 90035. Tel: (310) 772-
{7499. Fax: {310) 286-:3528.

WEST (SAN FRANCISCO): 49 Stevenson St, Ste 460,
San Francisco, California 94105-2909. Tel: (415)
278-1280. Fax: (415) 278-1294.

HAWAIE: 1357 Kapiolani Bivd., Ste 1015, Horolulu,
gﬁgﬂ 96814, Tel: (808) 946-2144. Fax: (808) 946-

OUTSIDE THE UNITED STATES
'AUSTRALLA & PACIFIC ISLANDS: See Singapore.
BERMUDA: See Southeast States, Bahamas &

ribbean,
: JMB Media International, 2714 Avenue de
ssons, Montreal, Quebec H7P 3P7. Tel: (514)
35-2124. Fax: (514) 7356173.

CENTRAL AMERICA & SOUTH AMERICA: Towmar, 1450
¥ ladruga Ave., Suite 208, Coral Gables, Florida
1,3146. Tel: (305] 661-5557, Fax: (305) 6615877,
\email: otrujilo@towmar.com
[CHINA (TAIWAN): See Singapore.

EUROPE/AFRICA/MIDDLE EAST: See Great Britain.
| SREAT BRITAIN: 27 Paul Street, London EC2A 4)u. Tel:
(171) 330:9000. Fax:(171) 330-9003.

HOMG KONG: See Singapore.

NDIA: Media Representation international Ltd., A-4
Nabha House, Colege Rd, New Dehi 110001, Indfa.
Tel: (91-11) 371.0727;1016. Fax: {91-11) 371-6875.
INDONESIA: Jakarta Express, Kompleks Harmoni Plaza
Blok J/13, JL Suryopranoto No. 2, Jakarta 10130
Tel: (62) 21-231 0008. Fax: (62) 21-345 0018.
JAPAN: Nihon Seimei Akasaka Dai-2 Bldg 11/F1, 71-16
Akasaka, Minatou, Tokyo 107-0052, Japan. Tel: (81-3)
3475-3450, Fax: (813) 3475-3451.

KDREA: Young Media Inc., Room 708, Dadong Bldg,
92 DaDong, Chung-Ku, Seoul Tel. (822) 7564819,
Fax: (822) 757-5789. Emall: ymedia@chollian.net
MALAYSIA: See Singapore.

MEXICO: Towmar Representaciones Profesionales SA.,
Presa de la Angostura No. 8, México D.F. 11500. Tel:
(525) 395-5888. Fax: (525) 395-4985, Telex:
1763128,

NEPAL: See Singapore.

NEW ZEALAND: See Singapore.

PHILIPPINES: Far East Media Consultants, 7735
Rosewood St., Marcelo Green Village,1700
Paranaque, Metro Mania,Philippines. Tel: {63-2) 823-
4580, Fax: (63-21823-9362.

SINGAPDRE: CTG, 1 Temasek Ave, #17-01 Millenia
Tower, Singapore 039192, Tel: (65) 434-3181. Fax:
(65) 334-5440.

TAIWAN: See Singapore.

THAILAND: World Media Co.. Ltd, Sutte 40, 9/F RS
Tower, 121 Rachadipisek Rd.,Dindaeng, Bangkok
10320, Thailand. Tel: (66-2) 641-2693, Fax: (66-2)
641-2697.

VIETHAM: See Singapore.

CIRCULATION SALES OFFICES

NORTH AMERICA: CTG Business Travel Planner, 2000

Clearwater Dr, Qak Brook, L 60523. Tel: 1-800-342-

5624 or 6305746000, FAX: 6305746565

SOUTH AMERICA & CARIBBEAN: CTG Business Travel

Planner, 2000 Clearwater Dr, Oak Brook, IL 60523.

Tel: 630-574-6816. FAX: 630-5746550

ASIA & PACIFIC REGION (SINGAPORE): CTG Business
| Travel Planner, 1 Temasek Ave, #17-01 Millenia
| Tower, Singapore 038192. Tel: 65434-3088. FAX: 6
| 53396052

ASIA & PACIFIC REGION (AUSTRALIA):CTG Business
Travel Planner, L-1 Tower 2, 475 Victoria Ave,
Chatswood, Sydney, NSW 2067, Australia. Tel: (61-2)
9422:8640. FAX: (61-2) 94228642

EUROPE, AFRICA & MIDDLE EAST: CTG Business Travel
Planner, Church Street, Dunstable Bedfordshire LUS
4HB UK. Tel: 44 (0) 1 582695390. FAX: 44 (0) 1
582695049

SUBSCRIPTION INQUIRIES

US, PUERTD RICO, LS. VIRGIN ISLANDS & CANADA (TOLL
FREE): 1-800-DIAL OAG, EXT. 5MAS2

UTHER, 115, POSSESSIONS: 630-574-6096, Ext. SMAS2
LATIN AMERICA & CARIBBEAN: 630-574-6816

FOR ONLINE HELP, VISIT US AT: wvaw.cahners.com

FOR PROMPT TELEPHDNE SERVICE, call: 7:00 am fo 5:00
pm Central Time Monday thvough Friday. When caliing,
please have YOUR ACCOUNT NUMBER avalable.

Publisher
Marie Mason

Group Vice President
Scott McIlhenny

Production Director
Roberta Bianchi-Muller
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FIND A LoT MORE
THAN JusT A PLACE To STAY.

Everything you need to know to select the right accommodations
in North America, Europe & Asia Pacific Area.
The Travel Planners ™ are your easy access source
to both hotel and destination information.

» Three editions provide coverage of North America, Europe, Asia and the Pacific

* In total, more than 70,000 hotel entries

¢ How fo get to over 32,000 destinations in North America, Europe & Asia Pacific

* Over 500 Country Maps, City Maps, Airport Diagrams

* Car rental, rail and airport information, city and country maps, airport diagrams, landmarks,
calendars of events and more

* Banking and shopping hours, currency conversions and languages spoken
throughout Europe, Asia and the Pacific

* Detailed City Basics for Major Destinations

“ 8= BUSINES s
“gis, | TRAVEL PLINAER
e [P

Where to stay in Stockton, Stockholm
and Stuart Creek. . . only in the Travel Planners.
Call today fo order these comprehensive guidebooks.
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Example F cont’d

Swiss National Bank
Swiss Balance of Payments 2005
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Published by

Swiss National Bank
Statistics

CH-B022 Zurich

Telephone +41 44 631 31 11

Further information
bop@snb.ch

Subscriptions, individual issues, change of address
Swiss National Bank, Library, P.0. Box, CH-8022 Zurich
Telephone +41 44 631 32 84, fax +41 44 631 81 14
E-mail: library@snb.ch

Languages
The report is published in German, French and English.

Internet
The publications of the Swiss National Bank are available on the internet
at www.snb.ch, Publications.

Printed by
Fotorotar AG, CH-8132 Egg/ZH

Copyright
Reproduction and publication of figures
permitted with reference to source.

Publication date
September 2006

ISSN 1661-1519 (printed version)
ISSN 1661-1527 (online versian)
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